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The pairing of Copywriter with Art 
Director is like a full body version of 
the brain’s division into left and right. 

It’s the union of opposites – quiet 
with noise, calm with excitement, and 
solitude with engagement. 

Where a Copywriter is best served 
by seclusion and silence, an Art Director 
benefits from immersion in all the 
thrilling visual clashes of the world. 


