
One of The Analects of Advertising, by Karin Gottschalk. 
karinangelika@mac.com

HOW TO HAVE GREAT IDEAS. 

Absorb the brief. 
Research the client thoroughly. 
Immerse yourself in the product.
Have all the facts at hand. 
Become the consumer. 
Daydream, actively and deep. 
Sketch every idea immediately. 


